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Inspiring brand

This document sets forth the main guidelines 
for the correct application of the FITT image, 
providing rules and inputs to inspire creatives, 
architects, and designers in order to personalize 
physical and communication areas, consistently 
with the brand identity.
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Fitt Mission

FITT, an international leading group established in Italy 
in 1969, is a pioneer in the production and development 
of highly innovative solutions of fluid management for 
residential, professional, and industrial use. 
FITT exists to improve its customer’s activities by 
supplying pipes, hoses and systems for the transport 
of liquid, gas, and solid substances with cutting-edge 
products for technology, design, and sustainability.

Pool&SPA Solutions

Infrastructure Solutions

Gardening Solutions

Food&Beverage Solutions

Industrial Solutions

Building Solutions

Marine Solutions

Agricolture Solutions

Ventilation Solutions



A vision of life

FITT believes that living 
in the present by conceiving 
the future allows us to overcome 
the limits of the imagination 
and make the difference.

«Only nature is the master 
of true genius»
_Leonardo da Vinci
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The value of identity

FITT is based on simple 
but important values that, 
like a beacon always shining, 
provide a guide to a clear and 
rigorous way of being and acting. 
Always being true to oneself 
is the critical success factor 
for achieving one’s ambitions.

Experience
The independent pioneer 
approach has shaped 
the soul of FITT; 
unchanged in over fifty 
years of history.

Multiculturality
Putting people first and an 
international outlook are 
part of FITT’s nature, and 
its way of acting.

Innovation
Continuous technological 
research and creative 
thinking are the ingredients 
for the development of 
cutting-edge solutions.

Sustainability
FITT Group has started 
an evolutionary process 
to improve its social and 
environmental impact.
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My name is Eugenius

The FITT symbol, consisting of a curvilinear graphic 
line to slightly reference the pipe sector, draws the 
initial letter F of the name evoking an anthropomorphic 
representation where the incorporeal evocation of 
the imaginative “genius” is subliminal, a metaphor for 
technological research and creativity.
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FITT logo

The FITT brand mark graphically integrates the symbol 
and logo into a compact formal composition that sees 
“Eugenius” rise to the top. A particular placement that, 
since it attributes a strong distinctiveness to the brand, 
must not be changed.
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tagline

“Flowing forward” is FITT brand tagline, a verbal 
expression which communicates its own meaning 
beyond the literal semantics of the two words, since it 
is a conceptual synthesis of the Group’s way of being. A 
timeless tagline, that inspires to constantly see beyond, 
accepting ambitious challenges. The tagline is used 
worldwide in English, except for a few exceptions, as in 
the case of the Chinese market. 

Flowing forward
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The power of colors

The visual identity system is characterized by a three-color 
process, unprecedented for the reference markets, which 
generates an empathic “rainbow” – the FITT Rainbow – 
used in the logo and in the handling of the images. 

FITT GREEN 
RAL: 6018
PMS 375 C
CMYK: 50 + 0 + 100 + 0
RGB: 149 - 193 - 31
HTML: #95c11f
Film with opaque engraving: AVERY 517 EM
Film for engraving for translucent signs: AVERY 5561 QM

FITT BLACK
RAL: 9017
PMS Black
CMYK: 0 + 0 + 0 + 100
RGB: 0 - 0 - 0
HTML: #000000
Film with opaque engraving: AVERY 502 EG
Film for engraving for translucent signs: AVERY 291 QM

FITT PINK
RAL: 4010
PMS 219 C
CMYK: 5 + 95 + 0 + 0
RGB: 230 - 0 - 126
HTML: #e6007e
Film with opaque engraving: AVERY 524 EM
Film for engraving for translucent signs: AVERY 4511 TF

FITT BLUE
RAL: 5012 
PMS 2925 C
CMYK: 85 + 20 + 0 + 0
RGB: 0 - 152 - 219
HTML: #0098db
Film with opaque engraving: AVERY 538 EM
Film for engraving for translucent signs: AVERY 5552 QM
Plate for hot printing: KURZ LUXOR 308

FITT WHITE
RAL: 9016

FITT MEDIUM GREY
RAL: 7045

FITT DARK GREY
RAL: 7016

FITT LIGHT GREY
RAL: 7035

Whenever all the colors which compose the 
chromatic identity of FITT (green, blue, pink 
and black) should be used simultaneously, 
it is very important that none of them has a 
predominance compared to the other.
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Anniversary logo

On the occasion of the fiftieth anniversary of its 
establishment, FITT has designed a special celebration 
logo, to be used to enhance the history of the Group 
and to communicate the value of the experience. 
This logo will remain valid and suitable for use until 
2028.
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Bespoke typography

The FITT brand has its own font, custom designed 
for the logo graphics. The rigorous but flexible nature 
gives rise to the design of very characteristic curvilinear 
letters. The font has been engineered for every graphic 
software and is even used for shorter written text. 
To create the current text, use the font Helvetica, which 
has been selected for its simplicity.

Helvetica Bold
ABCDEFGHIJKLMN
OPQRSTUVWXYZ 
abcdefghijklmn
opqrstuvwxyz

Helvetica Regular
ABCDEFGHIJKLMN
OPQRSTUVWXYZ 
abcdefghijklmn
opqrstuvwxyz

Helvetica Light
ABCDEFGHIJKLMN
OPQRSTUVWXYZ 
abcdefghijklmn
opqrstuvwxyz
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Identity marks

The signature impact of the FITT logo, thanks to its 
filiform and distinctive graphics, bestows a generative 
nature to be exploited in conceiving different visual 
installations in order to preserve, and amplify, brand 
awareness.
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Dynamic sign

While respecting its graphic matrix (parallel lines, 
circular connections, distances, and thicknesses 
proportionate to the FITT logo) it is possible to draw new 
abstract or figurative shapes, both on a two-dimensional 
and three-dimensional level. Laser engravings, 
sculptures, perforated walls, signs, illustrations, 
animated objects... there are no limits in imagining 
worthwhile representations for any occasion.
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Environmental spaces 

The graphic matrix lines of FITT’s visual identity continue 
to also be implemented within the environments of each 
Group branch. The buildings and annexed objects must 
favor straight linear shapes integrated with bevels and 
rounded corners. The signs, both for external spaces 
(industrial areas and parking lots) and for internal 
ones (offices and furnishing elements), use specifically 
designed symbols, such as pictograms or indicators.
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Building architecture

The FITT vision and identity will also be expressed 
in the architecture of its offices and factories. 
The buildings must have linear forms, with sinuous or 
tubular structures and mainly horizontal and vertical 
sections, in harmony within a harmonious dialogue 
with light. Green, the basic component of the message, 
brings life to the external and internal spaces to instill 
well-being and positive energy. People and technologies 
that aim for intelligent and sustainable consumption are 
at the center of architecture. FITT architecture, as any 
organism welcoming evolution, growth, and a narrative, 
are built in the form of villages that breathe the rhythm 
and dreams of those who live within them or visit.

«If Nature does not provide the 
foundations, it will be our job to 
look for them through art»
_Andrea Palladio

Simplicity
Green
Flexibility
Light
People
Technology
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Iconic emotions

Consistently with the graphic style of the logo, FITT has 
an iconic language to communicate visually through 
a set of symbols, already existing, and supplied, or to 
be requested from the Communications Department. 
Symbols can be useful for signage elements or to 
emphasize some office locations.
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Visual language

The continuous line component in the logo, an 
expedient factor in brand recognition, is also 
implemented to decorate or draw illustrations and 
pictograms. The sign matrix must follow the indications 
that can be found within the examples in these 
guidelines. The FITT visual language is preserved with 
both color and black and white images.
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Magic pictures

To personalize the photographs – in order to 
characterize photos and internal or external walls of 
buildings – a particular graphic process based on the 
three FITT colors was developed. The result generates 
an effect with a strong emotional impact, evoking the 
brand identity in an innovative and seductive way.
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«The vocation of men 
of science is to move the 
frontiers of our knowledge 
forward in all directions, 
not only in those that promise 
more immediate rewards 
or applause»
_Enrico Fermi
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FITT Trademark

This document, reserved only for those authorized by 
FITT Group, is a guide to the use of the logo, all the 
components of the visual identity, and corporate values. 
Respecting the indications contained herein, and paying 
attention to the quality of the applications, are essential 
rules for translating the FITT brand into tangible visuals, 
allowing a unique, homogeneous, and unaltered vision 
over time. Therefore, the directives set out in this guide 
must always be strictly complied with and the official 
logo and other elements of the identity system must be 
requested from the Communications Department 
of FITT Group.

The FITT logo is owned by FITT 
Group and serves as the legal 
reference of the company by 
the same name, constituting a 
guarantee, quality, and integrity 
seal.

The uniform use of the FITT 
logo is essential to avoid 
ambiguity or doubts about the 
credibility of the Group and 
of all related institutional and 
product entities.

The FITT logo and its 
derivatives are a Group asset 
and must always be used in 
the same manner, in order not 
to create confusion about the 
identity and uniqueness of what 
they represent.

The logos illustrated in this 
guide have been designed 
specifically for FITT and 
cannot be changed, therefore 
they must be reproduced only 
from execution files and not 
redesigned or altered.
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FITT Group © 2020

All rights reserved 

www.FITT.com

Reproduction, even if partial, is prohibited, 

unless expressly authorized in writing by FITT S.p.A.

All trademarks or product trademarks shown in this publication 

are registered trademarks or product trademarks.

Design by Univisual.com

«Our identity, the 
fruit and testimony 
of over 50 years of 
history, is projected 
towards what we 
aim to be in the 
future»
_Alessandro Mezzalira

CEO, FITT Group



FITT España
Ronda Feria de Muestras 20
Naves B1-B - Pol. Plaza
50197 Zaragoza
Tel. +34 976 58 73 02

FITT Italy
Via Piave 8
36066 Sandrigo - Vicenza
Tel. +39 0444 46 10 00

FITT Usa
234, Overhill Drive
Mooresville NC 28117
Tel. +1 866 348 8872

FITT France
75, Boulevard de l’Europe
BP 60219 - 13746 Vitrolles Cedex
Tel. +33 04 42 75 04 93

FITT China
N. 208, Guangyuan Road
Jiangbei Industry Zone area C
Ningbo City
Tel. +86 057 4873 58637

FITT Monaco
17, Avenue Alberto II
98000 Monaco
Tel. +377 93 101 122

FITT.COM


